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A leading corporate leader with 
strong f inancial background and 
extensive experience in various 

f ields, he is currently steering 
Malaysia Airports to greater 

heights.

This month, Raja Azmi Raja 
Nazuddin shares his joy as two 

of its Malaysian airports have 
been shortlisted for the Routes 

Asia 2019 Marketing Awards and 
the memorable signing of the 

Memorandum of Understanding 
(MoU) with Tourism Malaysia for 

the Joint International Tourism 
Development Programme (JITDP).

It was a very happy and joyous day for us at Malaysia Airports 
when we were informed our flagship Kuala Lumpur International 
Airport (KLIA) and Langkawi International Airport (LIA) are among 
the 21 airports and destinations shortlisted for the Routes Asia 2019 
Marketing Awards.

KLIA, which turns 21 in June, has been shortlisted once again this year 
for the ‘Over 20 million passengers’ category. Last year, it not only 
emerged as the winner under this category but was also selected as the 
overall winner in this highly regarded regional heat that was held in 
Brisbane, Australia.

It will be a tall order for us to maintain our position but with our solid 
airline marketing team’s effort and the management working hands 
in glove with them and the other key tourism related industry players, 
I believe we can be a strong contender against the other nominated 
candidates. 

KLIA’s main terminal registered 28.1 million passengers in 2018. Taking 
into account klia2’s performance as well, the figure totalled 60 million 
passengers, up 2.4% against the previous year. To support our traffic 
growth, we have put infrastructure improvement and digitalisation 
acceleration policies as part of our 2019 business plan.  

Following the commercial reset at KLIA which started last year, we 
are now extending it to klia2 and other international airports like in 
Langkawi, where we hosted the ACI Asia-Pacific Small and Emerging 
Airports Seminar 2018 last October. The delegates were able to see 
our expansion plans for LIA after our year-long expansion exercise.  

LIA, which has been shortlisted in the ‘Under four million passengers’ 
category for Routes Asia 2019 Marketing Awards, is now capable of 
handling four million passengers a year. It registered 2.74 million  
passenger traffic movements in 2018 with 29.9% increase in 
international passengers.

Overall, we are expecting more increase in scheduled frequencies and 
the launch of more new routes this year by the airlines operating at 
our airports. For the recent Chinese New Year period alone, we had 
approved around 120 slots for charter and additional scheduled flights 
coming to our international airports in Kuala Lumpur, Kota Kinabalu, 
Penang, Kuching and Langkawi.    

I would like to take this opportunity to thank our airline network 
planning community for recognising our marketing support and for 
voting us to be among the crème de la crème of the aviation industry. 

We have put into place several initiatives to enhance route development 
at our airports and strengthen Malaysia’s position as a hub. As we 
signed our MoU with Tourism Malaysia for the JITDP this year following 
its successful introduction last year, we envisaged that it will benefit the 
airlines and other related players promoting inbound tourism.  

We encourage them to tap into this combined fund of up to RM20 
million for their marketing development purposes. So far, 10 airline 
companies have benefitted from JITDP programme. With our Malaysian 
aviation sector generating about 3.3% of the country’s gross domestic 
product and creating over 460,000 jobs, we are eager to witness 
tremendous opportunities for growth to be enjoyed by all.  
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The Visit Sarawak Campaign’s (VSC) much 
awaited launch on the eve of 2019’s New 
Year at the Kuching Waterfront marks the 
culmination of its meticulous preparations to 
put Sarawak as the top-of-the-mind preferred 
destination on the global tourism map.

It has been one milestone after another for 
the Ministry of Tourism, Arts, Culture, Youth 
and Sports, which has been entrusted by the 
Sarawak state government to raise the visibility 
of its Sarawak brand in both its international 
and domestic markets. 

They include the roll-out of its pre-promotion of 
the VSC with a grand launch of its campaign 
logo in Kuala Lumpur and Singapore in mid-
October last year followed by London last 
November and Shenzhen in China on 19 
December, 2018. 

Helmed by Datuk Haji Abdul Karim Rahman 
Hamzah, the ministry is also armed with the 
objectives to inculcate into Sarawakians a 
sense of belonging through the state’s tourism 
attractions and give its tourists value for money 
product experiences via its VSC initiative.

Prior to taking up his rather “big” portfolio in 
May 2017, Datuk Haji Abdul Karim, 58, 
has been very much involved with the youth 

movement, their problems and aspirations as 
he was the youth leader for his political party. 

It was only tourism and its components that 
were new to him, but since the fourth-term 
Asajaya assemblyman loves travelling, it 
should not be too difficult for him to pick up the 
ropes of trade. 

In an exclusive interview with Airlink, he shares 
his views on the state of the industry and the 
progress made.

Tell us a bit about yourself like 
which part of Sarawak do you 
come from and how do you view 
your ministry?
I am from Kuching and married to a Penangite 
lady where both of us have mixed parentage 
as Malaysia is so diverse. I have been 
travelling with my family for the past 30 
years for our annual holidays. We learn a 
lot by travelling, especially our children from 
meeting new people and new places. It is an 
education by itself.

My portfolio should be the work of two 
different ministries but I am not complaining 
as these are areas that I am very passionate 
about and I am enjoying them. I will do what 
I can and whatever I do, I do not do it for 

publicity’s sake but with deep passion in order 
to get things organised.

I inherited Asajaya from the present governor 
Tun Pehin Sri Haji Abdul Taib Mahmud as I 
was previously his chief political secretary. He 
was its first assemblyman and was instrumental 
in developing this constituency into what it is 
today. 
 
Air connectivity has been one of the 
biggest challenges in Sarawak’s 
tourism industry. To what extent 
has this been resolved? What 
progress can we expect in 2019?     
The only way to get connected before was 
via Kuala Lumpur and Singapore with the 
latter connected to Kuching through Malaysia 
Airlines, AirAsia (AA) and Scoot. The last two 
years saw us making inroads to improve our 
air connectivity when we had four times weekly 
direct flights from Shenzhen to Kuching since 
December 2017.  

We have also direct air connectivity from 
Pontianak, Indonesia provided by AA and 
Wings Air. Pontianak is an important gateway 
for medical tourism in Sarawak, which 
received 48,000 foreign patients in 2018.

Kuching was reconnected to Brunei on 28 
December 2018. We are excited by the 
competitive packages offered by Royal Brunei 
Airlines and have an agreement with it for at 

least three years to promote this service. Last 
December also saw AA launching its new 
route, Kuching to Tawau, a haven for seafood.

On 16 January this year, Malindo Air launched 
its twice weekly scheduled charter services 
from Haikou, China to Kuching. We are slowly 
building up our air connectivity. It’s not easy. 
We also try to bring in as many major and 
international events as possible as it is not just 
about connectivity.

How effective has the digital rollout 
in social media been for VSC thus 
far?
It is progressing well and recently the 
Sarawak Multimedia Authority approved  
the proposed Sarawak travel portal and  
app with augmented and virtual reality,  
which will be launched very soon. Our 
approach in promoting Sarawak’s tourism  
is very different. Instead of identifying  
a specific year, we noticed that many 
countries came up with slogans or taglines 
like Wonderful Indonesia which continued  
to be used for years. 

Ours is “More to Discover” and not Visit 
Sarawak Year 2019. Thus, when our 
marketing team go for overseas promotion, 
we would not lose out too much on our 
investment in terms of having to change the 
collaterals each year.

What was Sarawak’s tourist 
arrivals for 2018? Which were your 
top source markets and new target 
markets?  
In tandem with the drop of tourist arrivals 
in Malaysia, Sarawak received 4.4 million 
tourists in 2018 compared to 4.8 million a 
year ago with the largest numbers from Brunei 
(1.3 million). This was followed by Indonesia 
(418,000), the Philippines (57,000), China 
(44,000), Singapore (43,000) and the United 
Kingdom (32,000).  

Our new target markets include Europe, the 
Middle East and India. I noticed a number 
of Indian tourists attended our renowned 
Rainforest World Music Festival last year. We 
plan to send a cultural troupe there soon.

DATUK HAJI ABDUL KARIM 
RAHMAN HAMZAH
Minister of Tourism, Arts,  
Culture, Youth and Sports

SARAWAK
UNIQUELY DIFFERENT IN SO MANY WAYS
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On your plans to promote sports 
tourism, you mentioned about 
setting up a think-tank group in 
the form of a tourism consultative 
council for youth and sports. What 
is the latest status?  
It is still in progress. We are excited about 
this initiative because it can drive the value 
creation in the various programmes for the 
benefits of our youth and development of 
our sports. We will be hosting the 21st Asia 
Master Athletics Championship in December 
which will bring in a few thousand participants 
together with their families and supporters from 
40 countries in the region. We bid for this 
event a year ago. 

Sports is another important tourism product 
for Sarawak. We believe in hosting major 
events and sport activities such as bowling and 
taekwando on a regional or international level.

Your ministry recently returned 
from a working trip to London and 
Amsterdam. How has it helped 
to prepare for the proposed 
amendments to the Sarawak 
Cultural Heritage Ordinance 1993?
It was successful as we gained valuable 
insights from visiting the various relevant 
government agencies and bodies in both 
countries. We met with experts who will 
assist us to restructure the management of 
the museums and historical monuments in 
Sarawak, including the new Sarawak Museum 
Campus.

Tell us more about this Sarawak 
Museum Campus in Kuching which 
is expected to open by 2021?
Measuring 7,000 sq m, it will be the second 
largest in Southeast Asia upon completion 
in April. It will be one of the most complex 

in Malaysia as it will incorporate the latest 
interactive features using digital technology 
such as virtual reality and possibly artificial 
intelligence. 

Sarawak places huge emphasis on culture, 
museums and heritage. The investment we 
have put in will provide a host of value 
creation to the people and also the government 
simply because it is important for us to 
manage and sustain such priceless treasures of 
intangible values to the society.

Among your agenda is to offer free 
Kuching bus service powered by 
hydrogen fuel cells in 2019, what is 
the update on this?
Although this project is under the purview 
of Sarawak’s Ministry of Infrastructure 
Development and Transport, one bus has been 
allocated to Sarawak Tourism Board for test 
trial. We plan to put it to good use for tourism 
development once we receive the bus. As 
part of our role in protecting the environment, 
we will soon be introducing the electric bus in 
Kuching.

We also have plans for trams and have not 
totally put it aside our proposed LRT project, 
which will be using the hydrogen fuel cell 
train system for long-distance routes. The 
latter will start from Kuching to Samarahan, 
a fast-developing suburb and also one of our 
education hubs. 

There are two big universities there with 
15,000 population each, and a Maktab 
Perguruan or Teachers’ College. As Sarawak’s 
capital city, Kuching’s growth must be given 
much thought.

What would you say is Sarawak’s 
strongest asset?
Blessed with an abundance of tropical 
rainforest and natural attractions (such as 
caves), colourful cultures, steep traditions  
and beliefs, Sarawak has much to offer.  
As Kuching-born actor Henry Golding of 
British-Malaysian mixed parentage who 
discovered new found fame in the romantic 
comedy movie Crazy Rich Asians last August 
put it, Sarawakians are “extremely welcoming 
people”. Our locals have drawn curious 
travellers to Sarawak since time immemorial.

Since the unveiling of Visit Sarawak 
Campaign (VSC) logo, Sarawak: More 
to Discover last October in Kuala Lumpur, 
its brand custodian has been stepping up 
on its promotional activities via various 
platforms to promote its VSC initiative.

The latest being the use of the AirAsia 
(AA) livery as an advertising platform for 
its VSC to where this low-cost carrier flies 
to. It extends to the regional airspaces and 
airports, including those in Southern China. 

With the plane flying up to 17 hours daily 
in the region and having an average 
load factor of 80%, this means STB’s VSC 
messages will be seen by at least 50 
million passengers annually.

Besides the plane’s exterior being wrapped 
with Sarawak’s iconic hornbill and STB’s 
logo, motifs of Sarawak laksa, its tribal 
natives, caves and cultural attractions are 
also displayed inside its cabin on the 
overhead lockers and meal trays. 

This captive audience marketing onboard 
the plane drives home the message of 
Sarawak’s core offerings, namely Culture, 
Adventure, Nature, Food and Festivals.

Sarawak Chief Minister (CM) Datuk 
Patinggi Dr Abang Haji Abdul Rahman 
Zohari Tun Openg, popularly referred 
to as Abang Zohari, is elated that AA is 
keen to extend this two-year destination 
branding exercise to four years. 

Another three AA Malaysia and two AA 
Thailand’s A320-200 aircraft will be used 
for this exercise. 

Besides this aircraft livery marketing 
communications strategy, STB will also be 
using giant LED billboards to showcase 
Sarawak’s manifold attractions strategically 
at the KL International Airport’s arrival 
hall and klia2 passengers’ entrance of 
the airport, targeting passengers arriving 
at these two airports as their first entry 
gateway into Malaysia.

Addressing Sarawak’s connectivity 
concerns, Abang Zohari says the state 
government is exploring several options, 

TAKING LAND OF THE HORNBILLS TO THE SKIES
including 
having its own 
small airlines to 
connect Kuching 
to other strategic 
destinations in 
the region. 

“The upfront 
cost is not that 
high. We are 
working out 
the details 
and have to 
overcome the hurdles first. Perhaps we could 
have strategic points such as Bangkok, Manila 
and Hong Kong that connect directly to 
Kuching.”

The CM also suggests that regional charter 
helicopter service, Hornbill Skyways, be 
expanded to include commercial operations 
besides working with its peers as he observes 
the tourists are keen to have point-to-point 
connectivity. 

To further develop tourism in Miri, Abang 
Zohari reportedly says the state government is 
contemplating renting planes from point-to-point 
as tourists prefer such connectivity instead of 
being on transit. 

Urging Sarawak’s service providers to be 
receptive and be prepared to come up with 
the infrastructure to meet the industry’s needs, 
Abang Zohari says the state government is also 
doing its part to upgrade its tourism facilities.

Citing a recent discovery by archaeologists 
and scientists from the New South Wales 
University of Australia of a human settlement 
in Niah Caves dating back to 65,000 years 
ago, he believes this has helped to enhance 
Sarawak’s historical value as a destination. 
Understandably, the Sarawak state government 
is pushing for it to be another Unesco World 
Heritage Site. 

“We are in the midst of upgrading this cave 
with a masterplan to be drawn up whereby 
buggy transport will be provided up to the 
entrance,” Abang Zohari discloses.

For Sarawak’s tourism industry to progress, 
he also calls on its tourist guides to be well 

versed, knowledgeable and be equipped 
to tell convincing stories of Sarawak’s tourist 
attractions. 

Sarawak Tourism Board (STB) Director of 
Corporate Services Mary Wan Mering 
agrees with him that “in tourism, we must 
know about story-telling”. Additionally, 
product enhancement and being able to 
value add to the raw products are also 
important. 

She remarks, “The industry also needs 
entrepreneurship. Marketing is just one 
element of it. The whole ecosystem needs 
to be present, including establishing a 
platform to create partnerships not just with 
airlines, travel agents but also clubs and 
associations.”

Proud of Sarawak’s cultural fusion where 
its various races and 27 ethnic tribes live 
harmoniously together, Abang Zohari is 
confident that Malaysia’s largest state will  
be able to achieve its goal of five million 
tourists by end-2019, especially with  
the various initiatives led by STB and the  
Ministry of Tourism, Arts, Culture, Youth 
and Sports.

Early this year, STB Chief Executive Officer 
Sharzede Datu Haji Salleh Askor and her 
team made their foray into MATKA Nordic 
Travel Fair in Helsinki and secured three 
Nordic partners who will be sending tour 
groups to Sarawak. 

She also managed to ramp up its tourism 
promotion in the Netherlands with at least 
three Dutch operators who are keen in joint 
marketing collaborations.  
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September 1950. Since then, the airport 
has undergone several extensions to its 
single runway and renovations to its terminal 
building.
 
Today, it has nine gates which can handle 
narrow body aircraft such as Boeing 737 
and Airbus A320 as well as widebody and 
turboprop aircraft. Its gate number nine is 
specifically built for Airbus A380-800.

KIA currently shares its 3,780-metre long 
runway with the RMAF Kuching Airbase, 
which is home to the No. 7 Squadron RMAF. 
Operational 24 hours, its busiest hours are 
from 9 am to 11 am and from 6 pm to 8 pm.

Meeting up with Jun Iskandar at his office 
in the KIA recently, he shared with Airlink 
insights not only on the airport’s growth and 
future directions but also why the month of 
June holds special significance for him. 

His name Jun reflects the month he was born 
in. He started with Malaysia Airports as an 
electrical engineer on 17 July 1996 and was 
promoted to be a manager in June 2013. 
Following which, he was transferred to work 
in the KL International Airport and remained 
there until June 2018 where he changed his 
portfolio to his current designation at KIA. 

What are your 2018 figures 
for domestic and international 
passenger movements like in KIA?
Domestic traffic made up a major portion of 
the total passenger movements in 2018. It 
rose 5.8% to 4,994,453 while international 
passenger traffic grew 49.7% to 562,512.

In terms of its international 
passenger movements, where is 
your largest market share coming 
from last year?  
Southeast Asia continues to dominate with 
Singapore taking the lead with 116,448 
passenger movements for 2018 followed by 
Indonesia (33,096) and China (940), which 
are mainly from AirAsia’s four times weekly 
Shenzhen-Kuching flights.

Besides AirAsia, what are the other 
airlines that currently serves KIA?   
They are Malaysia Airlines, MASwings, 
Malindo Air, Scoot, Wings Air and the 
latest being Royal Brunei Airlines. With 
the assistance of Malaysia Airports’ airline 
marketing team and other stakeholders such 
as Tourism Malaysia, we hope to entice more 
airlines to fly to Sarawak.  

What trend does the total 
commercial aircraft movements in 
KIA for 2018 show? 
Looking at our data for 2018, our domestic 
commercial aircraft movements continues 
to make up a major portion of the total, 
accounting for 48,966 of the scheduled and 
non-scheduled flights while our international 
commercial aircraft movements was 5,214. 
Both numbers are on the uptrend compared to 
2017 figures. 

What’s the latest status on charter 
flights to Sarawak?  
The charter flights from Haikou to Kuching 
which commenced recently for a limited 
period is a collaboration between Sarawak 
Tourism Board (STB) and some local travel 
agencies utilising Malindo Air where they will 
be promoting our durians, among other things, 
to these tourists from China. There were eight 
charter flights to KIA in 2018.

What are the initiatives undertaken 
by KIA to support the state’s Visit 
Sarawak Campaign?
To ensure a pleasant experience for our 
passengers, we work closely with STB on 
how to improve the facilities at KIA, including 

IR JUN ISKANDAR MURSHIDI
Senior Airport Manager 

Kuching International Airport

QUICK FACTS 

IATA CODE:  
KCH

CAPACITY:  
5.6 MILLION   

passengers per annum

NUMBER OF AIRLINES:  
7 

NUMBER OF DESTINATIONS:  
17 

(International: 4, Domestic: 13)

PASSENGERS TRAFFIC:  
5,556,965    
(2018, +9.1%)    

AIRCRAFT MOVEMENTS:  
54,180  

(2018, +12.8%) 

KUCHING 
INTERNATIONAL 

AIRPORT 
SET FOR EXPANSION 

Senior airport manager Ir Jun Iskandar 
Murshidi, 47, runs Malaysia’s fourth busiest 
airport, Kuching International Airport (KIA), 
which receives slightly over five million 
passengers per annum (mppa) over the past 
two years. 

KIA has been registering positive growth, 
taking up 5.1% of the market share of the 
total passenger traffic in Malaysia in 2017. 

Its 2018 figure stood at 5,556,965 
passengers, up 9.1% with the busiest 
domestic flights coming out of KIA on a 
weekly frequency operated by destinations 
from Kuala Lumpur, Sibu, Bintulu, Kota 
Kinabalu and Miri.

Meanwhile, its busiest international flights 
on weekly frequency are from Singapore, 
Pontianak (Indonesia), Bandar Seri Begawan 
(Brunei) and Haikou (China), which was 
operated by Malindo Air with a twice weekly 
service starting 16 January this year.

KIA, which saw double-digit growth in its 
commercial aircraft movements totalling 
54,180 last year, welcomed back Royal 
Brunei Airlines’ (RBA) twice-weekly flights in 
December. In fact, Kuching was among the 
first destinations that RBA flew into in 1975 

until the airline suspended its service on 28 
July 2011. 

RBA’s return has made Kuching more 
accessible to Sarawak’s focus markets, which 
include Melbourne (Australia), Shanghai 
(China) and London (United Kingdom). Using 
its fleet of the 150-seat Airbus A320s, RBA 
has added extra two weekly flights (Thursdays 
and Sundays) from 3 February this year 
which will complement its existing flights. The 
increased flights will benefit not only Brunei 
but will also help to enhance connectivity 
between the two East Malaysian states.

Meanwhile, airport operator Malaysia 
Airports also has embarked on a masterplan 
for KIA’s expansion as it serves as the 
gateway not only for the state of Sarawak but 
also for Sabah and the neighbouring country 
of Brunei. 

Situated 11km south of the capital city 
of Kuching, the airport has very humble 
beginnings. It started off with an airstrip of 
640 metres long and 270 metres wide built 
by the British government of Sarawak at the 
7th Mile (Bukit Stabar) in 1938.

A single-storey L-shaped airport terminal 
building came up later. It was open on 26 

its cleanliness, as they receive feedback 
regularly from the tourists and forward them 
to us. This year, we plan to upgrade our 
washrooms at KIA as part of our facilities 
improvement initiatives.

We also have frequent discussions with 
Sarawak Convention Bureau and the Ministry 
of Tourism, Arts, Culture, Youth and Sports 
on how to improve the services at KIA. We 
have staff wearing the “Ask Me” sash at the 
terminal to assist passengers who require 
help, including at AirAsia’s self check-in 
kiosks.

We also provide Mandarin lessons to our 
staff to enable them to communicate with 
the Chinese tourists and have noted STB’s 
feedback to put up more signages for them. 
 
Please tell us more about Malaysia 
Airports’ masterplan for KIA’s 
expansion to cater to its projected 
growth in the near future.   
Malaysia Airports’ tender for the masterplan 
of KIA’s expansion closed on 14 December 
2018. Following which, the documents have 
been presented to the Board of Procurement 
Committee in February this year. Once we 
appoint the consultant, a feasibility study will 
be conducted that will take about four to five 
months to complete. 

After which, the development plans for KIA 
and its estimated cost will be presented to the 
airport operator. It will involve modernising 
KIA. There will be some landscaping work 
involved and the whole upgrading exercise 
will be done in phases. 

What is your wishlist for KIA?
With my engineering background, my wish 
is for KIA to be a “greener” airport. Currently, 
we are replacing our halogen bulbs to 
light-emitting diode (LED) lighting to give KIA 
a brighter and more vibrant ambience. I 
would like to see some of the aging facilities 
replaced at the airport. 

It is certainly time for upgrading. I am 
expecting to see the installation of the in-line 
hold baggage screening system this year 
which is in line with the Malaysian Aviation 
Commission’s requirements. With the 
increasing focus on going digital in Sarawak, 
plans are afoot to make KIA one of the 
airports under Malaysia Airports to use the 
latest technology available in the industry.
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TAWAU
GATEWAY TO SABAH’S EAST COAST

Sabah Deputy Chief Minister-cum-Minister 
of Tourism, Culture and Environment Datuk 
Christina Liew Chin Jin has shown herself to 
be quick to address the pertinent issues on the 
ground affecting the tourism and hospitality 
industry in Tawau. 

As the member of parliament for Tawau, 
Christina, 68, could see the huge potential 
in her constituency as being more than just a 
transit point to Sabah’s East Coast where the 
island tourism in Mabul, Kapalai, Mataking 
and Sipadan, could be developed to Tawau’s 
advantage. 

She is looking at tourists staying longer like 
up to two days in Tawau before departing to 
Semporna and islands like Sipadan, one of the 
world’s most beautiful scuba diving spots. 

The lawyer-turned-politician kick-started  
2019 with the Cuti-Cuti Tawau campaign, 
working with the local industry players to 
launch over 30 packages to woo more  
tourists to stay longer in Tawau to explore  
its offerings.

In anticipation of the influx of tourists coming 
in from the efforts that have been put in into 
this campaign, Christina also urged the 
various parties involved to upgrade their 
respective facilities. They include one of its star 
attractions, the 22,972-hectare Tawau Hills 
Park which boasts of the world’s tallest tropical 
tree of Shorea faguetiana species from the 
Diptercarpaceae family. 

Located about 24 km from Tawau, the park 
also features a waterfall, suspension bridge, 
jungle treks, river and herbal garden. It is also 
rich in flora and fauna. Amenities here include 
picnic areas, barbeque pits, a camping site 
and cabins for accommodation.

Other popular tourist attractions in Tawau 
include the Teck Guan Cocoa Village and 
Teck Guan Cocoa Museum, which is founded 
in the 1970s by Datuk Seri Panglima Hong 
Teck Guan. However, both visits are by 
appointments only. 

To drive more tourism into Tawau, Christina 
believes in creating “hotspots” for tourists. By 

promoting Tawau as a hub for cheap and 
fresh seafood, she hopes that they will stay 
longer before heading for the popular island 
destinations. Near the Sabindo Square is a 
concentration of seafood restaurants such as 
the famous Kam Ling Seafood Restaurant that 
cater mainly to the Chinese tourists because of 
their live seafood offerings.

Another interesting sight to explore in Tawau 
is the Bell Tower, also known as Belfry. It 
is the oldest standing structure built by the 
Japanese here. There is also the Japanese 
War Memorial. Other attractions include 
the Confrontation Memorial, Bukit Gemuk 
and Masjid Al Kautsar, the largest mosque 
in Sabah which can accommodate 17,000 
worshippers.

Don’t forget another landmark in Tawau, 
Tanjung Market. As Sabah’s biggest indoor 
market with over 1,000 stalls now housed 
inside the UTC building, dried anchovies, 
cuttlefish and other seafood can be purchased 
before you depart from Sabah’s third largest 
town.

THE UNDISCOVERED 
GEMS

Located on the southeast coast of Sabah, 
the Tawau district shares a land border with 
Indonesia’s East Kalimantan, now North 
Kalimantan. Covering a land area of 6,243 
sq km, it is surrounded by the Sulu Sea to the 
east and the Sulawesi Sea to the south. 

The Tawau district comes under the local 
authority, Majlis Perbandaran Tawau (MPT) 
or Tawau Municipal Council, which was 
upgraded to be a town council in 1982 when 
Tawau’s population exceeded 100,000. It 
was previously a district council.

According to Statistics Department, its 
population is estimated at over 506,700 
in 2018. Comprising different races and 
ethnicities, 287,900 of them are made up 
of Bumiputeras, which include the Malays, 
Kadazan Dusuns, Bajaus and Muruts.  
The rest of its citizens comes under Chinese 
(45,200) and others (18,600). Meanwhile, 
its non-Malaysian citizens account for the 
remaining balance of 218,800 of Tawau’s 
total population.  

MPT’S STRATEGIC PLANS FOR 
TAWAU 
Majlis Perbandaran Tawau (MPT) is 
responsible for carrying out various 
development activities that includes town 
planning and the preparation of a structural 
plan for the Tawau district. It coordinates  
and assists in the development of towns and 
new townships. 

Its role also extends to the beautification and 
landscaping of the Tawau district, making it an 
attractive place to live, work and play. MPT is 
thus very much involved in handling many of its 
local affairs.

Under MPT’s Strategic Plans 2018-2022, 
which is a continuation of its Strategic Plans 
2013-2015, its vision is to transform Tawau 
into a progressive, dynamic, prosperous and 
sustainable municipality by 2022. 

Its mission, on the other hand, is to provide 
management services that are efficient, 
effective, responsible and beneficial to the 
people of Tawau.

One of the objectives listed in its Strategic 
Plans 2018-2022 are to ensure a more 

comprehensive, dynamic, modern and 
visionary town planning for the Tawau  
district. 

It places emphasis on the following core 
values: integrity, responsive, harmony, brilliant, 
effective, efficient, creative and innovative. 
Besides having a clear direction of its goals, 
its president TPr. Alijus @ Mohd Ali Haji Sipil 
believes that the plans can only succeed with 
the commitment and cooperation of all parties 
involved. 

Airlink checked with him and his team what 
are some of the progress made, particularly 
those pertaining to tourism in the Tawau district, 
with the latest emphasis placed by the Sabah 
state government to go beyond its capital city 
of Kota Kinabalu into districts like Tawau and 
Sandakan.

Since you took over MPT as 
president in January 2016, what 
are some of the projects that have 
been completed to date? 
The projects include the one-stop Urban 
Transformation Centre (UTC) which is managed 
by us. Previously known as the Tanjung Market, 
it was renovated to become an integrated 
complex housing government departments and 

agencies with the market sited on the ground 
floor. UTC has been operational since 15 
August 2016.

Other projects completed since 2017 are a 
landscape development programme and the 
Tawau Ferry Terminal where Fokasjadi Sdn Bhd 
is the concessionaire. The RM18 million Sri 
Indah regional bus station managed by us has 
been operating since 2018 after its completion 
in late 2017.

Can you share a bit about the plans 
for Visit Tawau 2020?
A Tawau Tourism Action Body/Committee was 
established to develop tourism in the Tawau 
district. After several meetings with the key 
industry players, Tawau holiday packages 
targeted at China, Europe and domestic markets 
were drawn up. They were launched by the 
Malaysian Association of Tour and Travel Agents 
(MATTA) and Sabah Tourism at MATTA Fair 
Sabah held July last year in Kota Kinabalu.  

Following the launch of these packages, we 
have witnessed the presence of Chinese tourists 
in Tawau. As a precursor to Visit Tawau Year 
and Visit Malaysia Year to be held in 2020, 
Cuti-Cuti Tawau was launched at the start of this 
year. 
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With Sabah being selected as Malaysia’s 
Favourite Destination at the coming MATTA  
Fair in Kuala Lumpur in March from 15-17,  
we hope Tawau will be able to gain more 
visibility among the local tourists.

We will continue to promote annual  
events like the Tawau International  
Cultural Festival which has been organised 
since 2011. Others include the Food Festival 
in April and the Fruits Festival in June and 
July. Not many people are aware of our 
capabilities to produce good quality  
Musang King durians due to our rich soil.

What do you think will attract more 
tourists to Tawau? 
Food tourism as we are rich in agricultural 
produce and have an abundance of seafood, 
which is comparatively cheaper than in Kota 
Kinabalu as prawn farming is an important 
economic activity in Tawau. The Chinese 
tourists who have started coming here go for 
our seafood.

Thanks to our rich volcanic soil, we are also 
major producers of cocoa and oil palm. The 
Teck Guan Cocoa Museum is not only a 
significant historical attraction for tourists but it 
also sells a variety of cocoa products such as 
chocolate jam and hot cocoa beverages.

We should promote the various cultures in 
Tawau since we have 32 ethnic groups residing 

Located slightly near from here is the four-
star Promenade Hotel. Being the tallest hotel 
in Tawau, this business hotel, which is sited 
next to a mall, offers good views of Tawau. 
Currently, Tawau has some 19 hotels with 
1,000 rooms. The Chinese tourists who 
come here on their packages stay mainly in 
Shervinton Executive Boutique Hotel, Heritage 
Hotel and Mataking Resort.

How do you view the strengthening 
of the connectivity with Sarawak 
with the introduction of AirAsia’s 
four-weekly flights from Kuching to 
Tawau on 2 December 2018?
It will certainly benefit Tawau, the transit point 
to some of the world’s best diving spots like 
Sipadan island.

What are the new attractions in 
Tawau that tourists must not miss 
while they are here? 
For those who are interested in street art, 
they might want to check out the lighthouse 
mural art near the Bell Tower attraction. There 
is another popular mural by our local artist 
who goes by the name Jimmy Art at Jalan 
Haji Karim featuring community unity. At our 
MPT wall building at Jalan Persatuan, there 
is another mural done by him entitled Tawau. 
Another wall painting can be found in Bandar 
Sri Indah Bus Terminal.

The Tawau Hills Park’s tallest tropical tree in 
the world at 96.9 metres was discovered on 
28 May last year. It will be worth your time to 
travel 24 km from the town to view this giant 
tree, which can be found at about 9.5 km from 
the Park’s main station. The Park is accessible 
by road. 

Another new attraction is The Peaks 
Observation Deck, which soft opened on  
28 December 2018, offering panoramic 
views of Tawau. Located at Jalan Stesen 
TV and 1,200 feet above sea level, it is 
surrounded by forest reserve and palm oil 

plantations. They say you haven’t seen Tawau 
unless you get up here.

What is your vision five years from 
now for Tawau?
Many of my expectations are reflected in the 
goals we hope to achieve under the Strategic 
Plans 2018-2022 for Tawau. As such, I expect 
to see the opening up of more socio-economic 
activities as we create new business areas 
for it. Hopefully by 2022, most if not all of its 
squatter woes would have been dealt with and 
the people getting better quality of life from the 
services that MPT provide.

TPR. ALIJUS @ MOHD ALI HAJI SIPIL
President 

Majlis Perbandaran Tawau 

here. Besides looking into its natural attractions, 
there is also huge potential to be tapped from 
eco, adventure and heritage tourism. 

Places like the Sankina Hot Spring Park, 
Balung River Eco Resort and Balung Cocos are 
some of the interesting places. We also have 
as many as 17 hiking trails which come under 
the Forest Reserve. 

The Shan Shui Golf and Country Club,  
with its 18-hole championship golf course 
designed by Nelson & Haworth, is popular 
with the Japanese.

We are also promoting health tourism to help 
draw in tourists from Indonesia and Kalimantan 
North. Currently, we have two specialist 
hospitals, including the Tawau Specialist 
Centre, with another in the pipeline. 

With Sabah Deputy Chief Minister 
Christina Liew’s plans to drive more 
tourism beyond Kota Kinabalu into 
places like Tawau, how do you 
view the hotel scenario here? 
The budget hotels and those providing bed 
and breakfast have been on the rise in Tawau 
but we do not have any international hotels 
of five-star standards here yet. The majority of 
the budget hotels are located near the Fajar 
commercial area while the newer hotels are 
centred around Jalan Haji Karim where our 
MPT office is located.
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these places, especially with some of the 
proposed development plans under Sabah 
East Coast Tourism Belt Initiative 2018 
taking shape in Semporna 

Tawau Member of Parliament, Datuk 
Christina Liew Chin Jin, who is also Sabah’s 
Deputy Chief Minister-cum-Minister of 
Tourism, Culture and Environment has been 
a strong lobbyist for Tawau Airport to be 
recognised as an international airport with 
its capacity to handle scheduled and non-
scheduled international flights.

Nevertheless, mindful of the increase in 
traffic movements to the Tawau Airport, 
Majlis Perbandaran Tawau or Tawau 
Municipal Council president Alijus @ Mohd 
Ali Haji Sipil has reportedly called on 
Malaysia Airports and the local police in 
January this year to ensure that efforts are 
made to ensure smooth and orderly passage 
for the travelling public’s convenience.

Airlink caught up with Hasbi recently to 
find out more about what is happening at 
this busy airport and the expansion plans 
proposed by Malaysia Airports.

How do you view the introduction 
of the Kuching-Tawau and the Kota 
Kinabalu-Tawau routes last year? 
The Kuching-Tawau’s four times weekly direct 
flights launched by AirAsia on 2 December 
2018 will benefit both airports in terms of 
higher passenger and aircraft movements. 
Malindo Air’s commencement of the Kota 
Kinabalu-Tawau daily flights a few days later 
on 6 December 2018 showed that Tawau 
is fast becoming a “hot destination” to be 
reckoned with. 

The Kota Kinabalu-Tawau service was formerly 
a rural air service route operated by regional 
community airline, MASwings. It has since 
been reclassified as a fully commercial route 
in 2019.

How is the airport benefitting from 
the Sabah East Coast Tourism Belt 
Initiative? 
I believe this initiative will be able to attract 
more airlines and passengers to Tawau, which 
in turn are expected to bring in more revenue 
and profits for Malaysia Airports. 

What was the airport’s passenger 
movements like in 2018? 
Tawau Airport handled 1.6 million passengers 
in 2018, up 19.4% from 2017’s 1.35 million, 
thus surpassing its terminal capacity of 1.4 
million passengers per annum (mppa). 

On average, how many departures 
and arrivals daily does Tawau 
Airport handle?
It works out to be 19 arrivals in and 19 
departures out daily.

Which are the airlines serving the 
airport currently? 
They consist of four local airlines, namely 
Malaysia Airlines, MASwings, AirAsia and 
Malindo Air. We have only one international 
flight to the neighbouring Indonesian city of 
Tarakan, which is operated by MASwings.

Can you brief us on Tawau Airport’s 
modernisation plan by Malaysia 
Airports? 
Malaysia Airports top management’s 
presentation to the Sabah state government 
on Tawau Airport’s proposed expansion 
plans on 30 October 2018 had received 
positive feedback. What is pending now is 
the approval from the MoT and the Malaysian 
Aviation Commission. 

HAJI HASBI MOHD SAID
Airport Manager 

Tawau Airport

TAWAU AIRPORT 
MODERNISATION IN THE WORKS

Airport Manager Haji Hasbi Mohd Said, 
turning 53 in June, is now into his eighth 
month of running Tawau Airport, Sabah’s 
second busiest airport after Kota Kinabalu 
International Airport (KKIA). He was posted 
here after having served 12 years at KKIA 
from 2006 to June 2018 where his last 
posting was that of an operations manager.

Prior to KKIA, he spent six years at Sandakan 
Airport as Airport Manager. Hasbi is a  
political science degree holder who loves 
to fly. To fulfill his dream, he joined the 
Department of Civil Aviation, now known as 
Civil Aviation Authority Malaysia, in 1986 as 
an auxiliary police inspector.

In 1997, he was transferred to Kuching 
International Airport as the head of security 
and has remained in that post for three years 
until his next posting to Sandakan Airport, 
which is Sabah’s third busiest airport. 

Having served in some of the busiest airports 
in the country managed by Malaysia Airports, 
he is now tasked with looking into not only 
the operations of Tawau Airport but also its 
upgrading works in view of the increasing 
influx of visitors and passengers using its 

facilities. A commemorative plaque at the 
airport shows that it was officially opened on 
27 February 2002 by Dato’ Seri Ling Liong 
Sik, who was then the Minister of Transport 
(MoT).

Tawau Airport serves not only the district of 
Tawau but also Kunak and Semporna. It is 
bigger in size when compared to the previous 
Tawau Airport which was sited nearer to 
Tawau at Jalan Utara, which is about 3.2 km 
from the town itself.

The old airport, officially opened in 1968 by 
the then MoT Tan Sri Haji Sardon, could only 
cater to small aircraft such as Fokker 27 and 
was found to have one of the shortest runways 
in Malaysia. Its runway was extended with the 
opening of the existing airport, which is now 
located in the Balung area.

Although the existing airport is sited much 
further, about 30 km east of downtown Tawau 
along the Tawau-Semporna Highway, it is 
still the nearest airport to the diving islands of 
Sipadan, Mabul and Kapala. 

Tawau Airport has been getting increasing 
prominence as an important gateway to 

Estimated to cost RM100 million, the 
planning and design development for the 
airport’s modernisation will start this year. The 
construction works are expected to begin in 
2020 with its completion scheduled by July 
2021.

How much more will its terminal 
capacity be expanded to?
Under the expansion plan for the airport, it 
was proposed that the terminal capacity will 
be increased to 2.5 mppa but looking at its 
double-digit growth in terms of passenger, 
aircraft and cargo movements, I suggest that 
we consider its future capacity to be at least 
at 3 mppa. Its terminal gross floor area is also 
expected to be increased to 13,150 sq m from 
12,000 sq m.

What will the upgrading works 
entail?
We are looking at providing the airport 
with a new ambience that will enhance the 
passengers’ experience. This includes improving 
its commercial offerings and service levels. Plans 
are afoot to have four more check-in counters 
added to its existing 13, besides having more 
airport seats for the passengers’ comfort. 

As one of the two airports in Sabah 
with international immigration 
counters, what can be done to 
enhance its services further?
The immigration counters will be increased from 
four to six. We also plan to have the existing 
260 sq m departure lounge expanded into one 
for domestic flights, measuring 1,220 sq m. On 
top of that, we will have a separate dedicated 
lounge of 295 sq m for international flights. 

What is your wish list for the 
airport?
For Tawau Airport to meet the increasing 
passengers’ arrivals and our customers’ 
expectations, we have to be ready and 
prepared for its future expansion. Thus, I am 
all for the proposal that the baggage reclaim 
carousel be increased from two to three, with 
one dedicated for international flights and the 
rest for domestic flights. 

Under the proposed plans, the airport will 
also have one more pre-check-in baggage 
screening system added to its existing two units 
while the passenger boarding bridge will be 
doubled from two to four. The day when all this 
materialises, I will be a happy man.  

QUICK FACTS 

IATA CODE:  
TWU

CAPACITY:  
1.4 MILLION   

passengers per annum

NUMBER OF AIRLINES:  
4 

NUMBER OF DESTINATIONS:  
6 

(International: 1, Domestic: 5)

PASSENGERS TRAFFIC:  
1,641,840    
(2018, +19.4%)

AIRCRAFT MOVEMENTS:  
14,425   

(2018, +22.6%) 

64 65

SPECIAL COVERAGESPECIAL COVERAGE



Poised across the seat on 
my flight to the centre of the 
world, I found myself at ease 
immediately in the vastly 
comfortable and spacious 
cabin in one of the world’s 
best business class. However, 
over 8,000km away from my 
destination, I was met with  
my first challenge: the menu. 

The expanse of selections on offer served 
me the freedom to shape the perfect in-flight 
dinner. Nourishment on the menu were 
for instance, assorted canapés of Turkish 
meze, salmon tartare and mushroom soup; 
while the main course consisted of beef 
fillet, grilled chicken breast and gnocchi 

Standing on the Shoulders of Giants 
with Turkish Airlines

with red pepper sauce. The dessert menu 
was about as long as the latter and former 
combined; not to mention the list of ‘artisan’ 
teas available throughout the flight including 
beverages that almost sounded like mystical 
potions; ‘Relaxing Tea’, ‘Comforting Tea’ 
and ‘Antibloat elixir’. Unacquainted with the 
business class, one could imagine the five 
minutes given to me by the chef for my choice 
was seriously inadequate.  

Within hours of arriving in Ataturk Airport, I 
found myself on the most significant waterway 
in Turkey, which also acts as a geographic 
landmark for the continental boundary between 
Asia and Europe: the Bosphorus Strait. For 
the first time, I was perched in between two 
continents, its two halves just as the fingers of 
Adam and God in ‘The Creation of Adam’ by 

Michelangelo, almost touch each other. It is 
by this token, the centre of the world; one can 
imagine that the residents often never get tired 
of its novelty. As our tour guide Hakan Baykara 
often reminded us, “I sleep in Asia and work 
in Europe”. 

Known in antiquity, as the ‘Strait of 
Constantinople’, it was here, that Christianity 
first became an official state religion by 
royal decree of the Byzantium Empire, and 
subsequently becoming the centre of the 
Muslim Ottoman Empire. Nestled within a 
yacht on the strait, I apprehended the thought 
that every footstep I took had whispers of 
archaic secrets of history’s past; the winds and 
mountains, ancient witnesses of humankind’s 
movements. So I set about unveiling as much 
as I could. 

In the case for the city, if Time itself had 
a shape, it would be drawn intricately 
along the interior silhouette of the Hagia 
Sophia. From the grand dome to the ancient 
columns, every interior component of the 
museum murmurs the stories of their ancient 
past. But in the presence of crowds, the 
columns watch quietly; shrinking violets, 
all the more timid and patient for a pilgrim 
to lean in. Some still pledge allegiance to 
Constantinople, while the elders would tell 
you they once carried the shoulders of pagan 
Gods from Ephesus and Rome.

To the four corners of the Sophia, four large 
medallion discs featuring the first four caliphs 
of Islam surround the colossal hall. As the sun 
light pierces through the dome, the viewer 
is left feeling unworthy as he perceives the 
power of the celestials, “A starlit or a moonlit 
dome disdains all that man is, all more 
complexities, the fury and the mire of human 
veins”, as W.B. Yeats wrote in ‘Byzantium’.

Masses of pilgrims are only expected to 
become larger as the new airport aims to 
become the world’s largest. As this ancient 
city is currently being serviced by Sabiha 
Gokcen Airport as well, the new airport aims 
to attract over 200 million people per year 
by 2023. Modern pilgrims are promised 
grand facilities of state-of-the-art quality. 

Turkish Airlines’ progress and economic 
success is literally built on top of the city’s 
dramatic narrative of religion and empires. 
As such, plans for advancement were 
quoted in a media visit to the headquarters 
of the airlines; as Vice President for Sales 
(Asia & Far East) Tuncay Eminoglu says, 
“Currently, Turkish Airlines flies to 310 cities 
in 124 countries, but we are planning to 
fly to Palermo, Italy; Marrakesh, Morocco; 
Sharkah, UAE; Bali, Indonesia and 

Rovaniemi, Finland by the end of 2019. 
Moreover, we are expecting to have an 
inventory of 500 aircraft by 2023 with the 
new A350 and 787 Dreamliners already on 
the way. In addition, brand new uniforms have 
arrived along with the opening of the new 
airport in the beginning of 2019”.

However, there exists a pure origination  
of Muslim endeavour that has been  
built in the form of the Grand Bazaar, 
incepted shortly after the successful Ottoman 
conquest of Constantinople in the 15th 
century. Then in 2014, it was listed No.1 
among the world’s most-visited tourist 
attractions with 91,250,000 annual visitors. 
It is considered the first shopping mall in 
the world. It is a labyrinth of unimaginable 
complexity; one will not be able to predict 
where each corner and turn will lead. Much 
like attempting to navigate through the 
complexities of one’s unconscious, the maze-
like structure of the Grand Bazaar can be 
unforgiving if it were not for the signs leading 
the way out. From jewellery to furniture, 
to carpets and leather goods, the market 
is its own organism. Thus what it really is; 
is a microcosm constantly bustling with an 
unquenched urgency. 

At the moment, it really seems that the Turks 
(as well as their ancestors) know how to 
excel and do things right. As in the case for 

Turkey’s national carrier, they have occupied 
the prestigious position of being Europe’s best 
airline for the 6th year in a row, boasting the 
best business class on-board catering and 
dining lounge, largely credits to their state-of-
the-art catering arm, Turkish Do&Co. 

Turkey’s rich ancient history and culture is 
certainly not the only frontier that is attracting 
pilgrims and tourists alike. Blessed with 
delicious food, beautiful beaches, serene 
outdoors, modern shopping malls and cutting-
edge infrastructure, there is something for 
everyone here. Just be careful as to not fall 
into a trap of being bogged down of which 
continent the country belongs to. As I was 
looking from Beylerbeyi Palace out into the 
Bosphorus Bridge (the bridge that links the 
two continents), I realised as the Christian 
mosaic of Christ Jesus sits next to the Islamic 
medallion of Muhammad, so is Turkey both 
intrinsically European and Asian. To put it 
simply, a tourist’s pondering of the country’s 
political allegiance would only serve as a 
distraction of what makes the country truly 
remarkable and unique. 

Turkish Airlines currently offers daily flights from 
Kuala Lumpur to Istanbul. 

For more information, please visit  
www.turkishairlines.com or call  
03 – 2163 0849

Airlink dedicates special thanks to Turkish Airlines for conducting and hosting the familiarisation trip that made this article possible.
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On 29 January 2019, 
Tourism Malaysia and 
Malaysia Airports proudly 
signed a Memorandum 
of Understanding (MoU) 
for the Joint International 
Development Tourism 
Programme (JITDP) in a 
signing ceremony held 
at Sama-Sama Hotel, KL 
International Airport (KLIA).   

Present at the event were representatives 
from both agencies, YB Datuk Mohamaddin 
Ketapi, the Minister of Tourism Malaysia; YB 
Dato’ Kamarudin Jaffar, Deputy Minister of 
Transportation; Datuk Musa Hj Yusof, Director 
General of Tourism Malaysia, and YM Raja 
Azmi Raja Nazuddin, Group Chief Executive 
Officer of Malaysia Airports. 

The MoU looks into possible cooperation 
between the two parties especially in the area 
of international tourism promotion. Tourism 
Malaysia highlighted that JITDP already 
succeeded in covering 20 main projects 
for short and long haul markets in 2018, 
while Malaysia Airports said that they would 

Tourism Malaysia and Malaysia Airports Signed 
Memorandum of Understanding for JITDP

continue playing their role as a major airport 
operator in Malaysia and to enhance route 
development at local airports and continue 
strengthening Malaysia’s position as a hub. 
Over the past several years, Malaysia’s 
traffic performance was mainly driven by 
international sectors where international 
passengers traffic make up 50% of total 
passenger traffic. 

In 2018, Malaysia Airports welcomed 
11 new airlines and more than 40 new 
services (routes) to international destinations 
were added nationwide, registering a total 
99 million passenger traffic movements for 
Malaysia operations which 51.6 million  
were international passengers. 

Director General of Tourism Malaysia Datuk 
Musa Hj Yusof stated that, “Aggressive 
measures have been taken to boost Malaysia’s 
tourism, especially in the aspect of cooperation 
between public and private sectors or inter-
agencies. JITDP was mooted along the way 
under the National Key Economic Areas 
(NKEA) initiative in 2010, to combine, 
streamline and harmonise the source and 
tourism promotion, in order for all parties to 
reap the best results together”. 

He further added, “With the progress and 
success this year, both Tourism Malaysia 
and Malaysia Airports planned to fork out 
another RM6 to RM10 million for JITDP, to 
continue leveraging on this platform. With 
the commitment and funding of both parties, 
we hope to see another fruitful programme 
ahead”. 

Among the initiatives planned are airlines 
collaboration, the operation of inaugural and 
charter flights, as well as high-yield niche 
tourism promotion. The ceremony marks 
a refreshed commitment between Tourism 
Malaysia and Malaysia Airports, having 
secured a similar successful programme in 
2018. 

Tourism representatives from major airlines, 
hoteliers, and tourism industry associations 
were also present to witness the ceremony.
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Malaysians commuting 
between Kuching and  
Brunei is now privileged 
with the option of flying 
with Brunei’s national 
carrier, Royal Brunei Airlines 
(RB). On 28 December 
2018, the airline celebrated 
the recommencement of 
services between Bandar 
Seri Begawan and Kuching 
with a ceremony at Brunei 
International Airport. 

Present at the ceremony was Yang Berhormat 
Dato Seri Setia Dr Awang Hj Mohd Amin 
Liew Abdullah, Brunei’s Minister at the Prime 
Minister’s Office, Minister of Finance and 
Economy ll and Chairman of RB Board of 
Directors; Sarawak Minister for Tourism, Arts, 
Culture, Youth and Sports Datuk Haji Abdul 
Karim Rahman Hamzah; Brunei’s Permanent 
Secretary to the Ministry of Tourism, Arts, 
Culture, Youth and Sports Mr Hii Chang Kee; 
Sarawak Tourism Board’s Chief Executive 
Officer, Puan Sharzede Datuk Salleh Askor and 
Captain Saiful Bahrin Awang Bahar, Acting 
Chief Executive Officer of RB.

Captain Saiful said, “Today marks another 
historical day as we take an expanded  
role to stimulate tourism to Brunei and  
Sarawak with the new connectivity to the 
capital city of Kuching. As one of the first 
destinations RB flew to back in 1975, we are 
extremely delighted to reconnect the beautiful 

Royal Brunei Airlines Returns to Kuching

city of Kuching to the rest of our network and  
provide the missing link to Brunei once again”.

He continued, “Last month RB signed  
a Memorandum of Agreement with  
Sarawak Tourism Board which kick-starts  
our collaborative efforts to join hands to 
maximise tourism opportunities for both  
Brunei and Sarawak, aiming to stimulate 
visitors’ inflow between Brunei and Kuching 
and provide a vital link to connect to a  
wider region in the island of Borneo via  
RB’s network. The Kuching direct flight is  
also an exciting opportunity for RB to  
market our single and dual destinations 
packages in all the cities we serve for  
the benefit of our tourism stakeholders in 
Brunei and Sarawak. It makes Kuching  
more accessible and an attractive option  
to our focus markets including London,  
UK; Melbourne, Australia; Shanghai,  
China; and soon Tokyo, Japan where our 
guests can enjoy a twin city experience in  
one trip”.

Flights between Brunei and Kuching utilise 
RB’s A320, with two weekly flights, increasing 
to four weekly flights from 3 February 2019. 
The flight duration is 1 hour and 15 minutes. 

RB currently operates a fleet of fourteen  
aircraft comprising of five Boeing 787-8 
Dreamliner, seven Airbus A320neo and two 
Airbus A320ceo. The airline operates one 
of the youngest fleets in the world with an 
average age of two years.

In 2018, RB received the APEX Official 
Airline Ratings Four-Star Award and as 
winners of TripAdvisor Travellers’ Choice 
Economy Class – Asia and Travellers’ Choice 
Regional Airlines – Asia. In the recent Skytrax 
airline rating, RB moved up fourteen places 
to be number 78 (from 92) in the top 100 
airlines in the world.

For more information, 
please call 03 – 2070 7166

Zakria Zafarullah, Country 
Manager of Pakistan 
International Airlines (PIA) 
for Malaysia and Singapore 
is at the helm of the newly 
inaugurated flight between 
Lahore and Kuala Lumpur. 
Hailing from Lahore himself, 
he strives to bring both 
Pakistanis and Malaysians 
to places where they would 
surely adore.  

There are two flights from Lahore to Kuala 
Lumpur, direct and transit. The transit 
flights are connected to Kuala Lumpur via 
Bangkok, allowing passengers the option 
to stop over in Bangkok for a few days 
before resuming their flight to Kuala Lumpur, 
all in the same ticket; this caters well to 
leisure passengers looking to visit another 
popular city on their way to Kuala Lumpur. 

Additionally, Lahore is one of the major 
cities in Pakistan in the province of Punjab 
and is the country’s most populous city after 
Karachi. Consisting of several UNESCO 
sites as well as food that are popular among 
Malaysian tourists, Lahore’s origins are archaic 
with the city being occupied by numerous 
empires over antiquity. Thus, the city is an 
important historical cultural centre in the 
country. 

With the duration of the journey between Kuala 
Lumpur and Lahore being 5 hours and 30 
minutes, Zakria is confident that Malaysians 
will be interested in travelling to Pakistan. 
According to Zakria, “We are providing this 
service for Malaysian tourists as we discovered 
that they love the local cuisine in Lahore; 
different types of curries and biryani dishes 
are a major attraction. Moreover, passengers 
travelling to Lahore can visit the northern 
territories including Islamabad city; Lahore 
being the capital of Punjab is a beautiful place, 
full of culture, architecture and close to the hilly 
areas. If you’re looking for hiking adventure, 
you must visit Gilgit and Skardu”. 

Zakria added, “About 140,000 passengers 

Pakistan International Airlines  
Introduces New Route

travelling to and from 
Pakistan last year with 65% 
comprising of Pakistani 
nationals; thus, there’s a 
high demand. With this 
new route, we expect to 
increase our revenue by 
approximately 20% for 
passenger and cargo 
services.

“For Pakistanis, PIA is their 
best option in terms of 
connectivity internationally 
and locally. For example, 
a Pakistani can fly from an international 
destination to Lahore or Karachi for transit 
before they proceed with a domestic flight to 
their hometown. In addition, we offer two food 
servings per journey with local, western as well 
as vegetarian options. Moreover, our Boeing 
777-300 aircrafts offer better seats and 
improved ambience for passenger’s comfort”.  

Zakria believes that Malaysia is underrated 
compared to her neighbours; in fact, he  
thinks Malaysia is better than many European 
states for many attractions that can be found 

here. The beautiful beaches of Tioman 
and Redang Island and the hospitality of 
Penangites remind him of the great things 
in Malaysia as well as the warmth of his 
compatriots back home in Lahore.  

The flights from Lahore to Kuala Lumpur are 
on Mondays and Thursdays while flights 
originating from Karachi are on Wednesdays 
and Sundays.

For more information, 
please call 03 – 2142 5444
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As of January, Malaysian 
passengers flying with 
Emirates can browse 
over 4,000 channels of 
entertainment on the 
airline’s app, create 
personalised playlists and 
sync selection to seat once 
on board.   

Sir Tim Clark, President, Emirates Airline 
said, “In keeping with our ‘Fly Better’ 
promise, our teams work tirelessly to 
provide ever better world-class travel 
experiences. Every detail is carefully 
considered as we continually enhance 
and develop innovative products and 
services to our customers”.

He continued, “The latest functionality on 
the Emirates app elevates the customer 
experience even before they step into the aircraft. Our customers can 
now browse the unmatched content on offer and create personal 
entertainment playlists at their leisure, and once comfortably settled in 
their seats on board, they simply sync and press play”.

Malaysia Airlines recently 
announced the resumption of 
flights to the historical coastal 
Indian city of Kochi in the state 
of Kerala. The inaugural flight 
will take place on 31 March 
2019. 

The airline will operate daily flights to Kochi via 
MH108, serviced by B737-800 aircraft, which 
departs Kuala Lumpur at 10.40pm and arrives 

Emirates Introduces Entertainment Playlist 
in sync with App

Malaysia Airlines Resumes  
Kochi Flights

at Kochi at 12.01am local time the following 
day. The return flight, MH109 will depart 
Kochi at 1am local time and arrive at Kuala 
Lumpur at 7.50am on the same day. 

Captain Izham Ismail, Malaysia Airlines Group 
Chief Executive Officer said, “Due to increased 
demand, we are happy to announce our return 
on the daily Kuala Lumpur-Kochi route. India 
has always been an important market and 
therefore, reinstating Kochi makes business 
sense. We also have recently increased 

capacity on the Kuala Lumpur-Mumbai route 
by swapping one of the B737-800 aircraft to 
the wide body A330-300 as this shows our 
commitment to the India market”.

Malaysia Airlines will be having a special 
promotion in conjunction with its inaugural 
flight, for travel between 31 March 2019  
and 31 August 2019. 

For more information, 
please visit www.malaysiaairlines.com.

The syncing capability is currently available on over 100 Emirates 
Boeing 777 aircraft and is progressively available across the entire 
fleet, including A380 aircraft over the coming months. 

For more information, please call 03 – 2058 5899

In December 2018, Aeroflot 
was awarded the two top 
prizes at the Grand Final of 
the World Travel Awards 
2018 – World’s Leading Airline 
Brand and World’s Leading 
Airline – Business Class, the 
latter category won for the 
first time at global WTA. With 
the latest awards, Aeroflot, 
one of the world’s oldest 
airlines maintained its status 
as the No. 1 brand in global 
aviation for a second year 
running. 

The World Travel Awards are considered 
as the Oscars of the travel industry. The 
awards are given annually to leading tour 
operators, hotels and airlines. Throughout the 
year the awards are given at three levels: 
country, regional and global levels. Winners 
are decided by an online vote that attracts 
hundreds of thousands of travel professionals 
and millions of travellers. Key criteria are 
product quality and quality of service. The 
WTA Grand Final gala ceremony took place 
on 1 December 2018 in Lisbon, one of the 
world’s oldest capital and one of Aeroflot’s 
most popular tourist destinations in Europe. 

Aeroflot Bags Awards in 
World Travel Awards 2018

Aeroflot CEO Vitaly Saveliev said, “Our two 
gold medals at the World Travel Awards are 
a clear indicator of our leading position in 
the global aviation industry. Our focus on 
maintaining the youngest fleet, sustainably 
developing our route network, providing 
premium service and leveraging digital 
technologies is the key to our success in the 
international arena”.

Earlier in 2018, Aeroflot won three categories 
at the regional World Travel Awards for 
Europe: Europe’s Leading Airline Brand, 
Europe’s Leading Airline – Business Class and 
Europe’s Leading Airline in Asia (for a top 
airline in Europe-Asia transit).

Malaysian passengers flying to Moscow have 
the option to experience Aeroflot, with a transit 
via Bangkok Suvarnabhumi Airport. The airline 
serves 152 destinations in 55 countries. It is a 
member of the SkyTeam global airline alliance 
which has a membership of twenty airlines with 
access to 1,080 destinations worldwide. 

Aeroflot operates one of the youngest fleet of 
any major airline worldwide. For the traveller, 
a young fleet means you get the latest cabin 
design, state-of-the-art onboard equipment and 
perfect cabin cleanliness. 

Aeroflot holds 4-Star Airline status from Skytrax 
and was named Best Airline in Eastern 
Europe for the 7th time at the 2018 Skytrax 
World Airline Awards. Aeroflot has also been 
awarded a 5-star global airline rating by US 
aviation association APEX.

In Malaysia, Pacific World Travel is the 
General Sales Agent (GSA) for Aeroflot.

For more information, 
please call 03 – 2141 4000
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My legs ached and they felt 
like ball and chain, and I 
wondered if every breath 
I took was permanently 
damaging. “The sulphur is 
extremely toxic”, my guide 
warned me. But even with 
the mask on, some of the gas 
seemed to seep in every time; 
I was panting hard and the 
mask made breathing even 
harder. 

But nevertheless, this was exactly what I 
wanted in an adventure, that element of 
danger made the hike much more exhilarating. 
In the dark of night, I made my way to the 

Citilink Opens Hidden Gem 
of Java Island 

peak ahead of the group, only to find that I 
had to hike down into the crater, deep into  
the source of sulphuric gases. And into Hades 
I went. 

Just 10 hours ago, I was comfortably asleep 
inside the cabin on one of Citilink’s ‘Green’ 
seats, for a low-cost airline the seats extended 
well into the premium-class domain of legroom. 
Rated as a ‘4-star low-cost airline’ by Skytrax in 
quality and a subsidiary of Garuda Indonesia, 
the airline provided a smooth three-hour flight  
to Banyuwangi complimentary with a hot meal 
and bottle of water as well as 10kg  
of baggage allowance. 

Before our ascension up the peak of Mount 
Ijen, we had a few hours to rest and mentally-

prepare ourselves for the inevitable all-night 
hike. Curled up in my queen-size bed in the 
architecturally-elegant four-star Dialoog Hotel, 
a quick Google search revealed that the blue 
flame of Ijen Crater is only one of a few in the 
world. 

During my ascension to the top, I took 
several breathers as I gazed upwards, across 
the largest window to the universe and 
apprehended the countless stars that occupied 
the night sky. For the first time in my life, I 
saw a shooting star for just a split second; 
the pure elusive beauty of the moonlight and 
grandiose stars made me realise that we must 
be somewhat conditionally-alienated from our 
natural essences that we no longer crave to 
live and walk under the cosmic wilderness. 

At night, the volcanic crater looked like the 
surface of a distant planet, the landscape 
though in the dead of night, was illuminated by 
the moonlight and the glowing blue flame that 
burned in the core of a huge cloud of sulphuric 
gas that permeated throughout the moonscape. 
As dawn approached, the blue flame began 
to fade away; a large veil was then lifted 
across the mysterious terrain, and magnificent 
crags, cliffs and a large lake were revealed all 
around the crater. As we ascended back up 
to the peak for our descent, the revelation of 
the surroundings lands was not short of a truly 
remarkable sight. 

Just as unique and interesting is the 
Ananthaboga Temple nestled in the jungles of 
pine trees in Glenmore (previously a Scottish 
settlement). Although it sounded like a typical 
Hindu-Buddhist temple, it is actually a place 
of worship for people from all five religions: 
Muslims, Hindus, Protestants, Catholics 
and Buddhists. In a grand effort to build 
a seemingly archaic temple to harmonise 
and unite the five communities of religious 
worshippers, different deities have been built 
on the site. Thus, as a visitor enters the temple, 
they are a greeted by a serene lake for the 
Hindu ritual of cleansing, and then towards the 
back of the premise, deities like the Guanyin, 

Jesus and the Virgin Mary make a guest 
appearance! 

One of the other destinations of significance 
is also an Indonesian natural wonder: the 
Alas Purwo National Park. A pure expanse of 
reserved natural forest as well as possessing 
a savannah emulating the African landscape 
that consists of wild peacocks, buffalo, and 
deer; the area is easily one of Indonesia’s best 
national parks. Adventurous travellers have the 
option to trek into the forest with the guidance 
of a park ranger; with ancient temples and 
caves dotting throughout the forests, these 
mysterious sites have not seen many visitors 
owing to its limited accessibility while at the 
same time, it is said that some still remain 
largely undiscovered. With wild panthers still 
roaming the forests, the Alas Purwo National 
Park is truly a natural gem albeit being 
relatively dangerous, but what is an adventure 
without a little danger? 

Just as one is to experience balance in life, one 
has to walk a narrow path in finding fulfilment 
in life. Taking this as analogy, an adventure 
to Banyuwangi would be a reflection of this 
philosophy. Travellers to this humble part of 
the Javanese Island would find themselves in a 
place that has much to offer and yet relatively 

unspoiled by commercial tourism. It is, at the 
moment, remains as an enclave of Javanese 
culture, a mixture of Hindu-Buddhist and 
Islamic heritage that is humble and a relative 
greenhorn to tourist masses. But the distinct 
underlying beauty is that the town is currently a 
hidden gem, its untrodden paths beckon new 
footprints to be embedded onto its earth.  

Citilink offers three-time weekly flights to 
Banyuwangi International Airport from KL 
International Airport. Dexma Express is the 
General Sales Agent for Citilink in Malaysia.
 
For more information, 
please call 010 -– 4226 294 (KL Office) or 
04 – 638 0138 (Penang Office).

Airlink dedicates special thanks to Citilink and the Indonesian Tourism Board  
for conducting and hosting the familiarisation trip that made this article possible. 
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Malaysia Airports concludes 
its six-month long Licence 
to Win shopping campaign 
during a finale that was held 
at the W Hotel, Kuala Lumpur. 
The Bond-inspired finale 
was celebrated in a thrilling 
and glamorous fashion as 
the nationwide campaign 
finale offered more than 
RM20 million worth of prizes 
including an Aston Martin 
DB11 as the main giveaway.  

Malaysia Airports’ senior general manager of 
commercial services Mohammad Nazli Abdul 
Aziz and general manager of commercial 
services Hani Ezra Hussin together with 
the official partners representatives in this 
campaign; Boost, Go Shop, Malaysia Airlines 
and Maybank as well as celebrities Awal 
Ashaari, Scha Alyahya and Marion Caunter 
were present at the event that was themed 
around the famous double-zero-seven British 
Secret Agent. 

Thrilling 
Bond-Inspired 
Finale for 
License 
to Win The ‘Licence to Win’ campaign received 

an overwhelming response with more 
than 200,000 entries with contest sales 
receipt totalling more than RM150 million, 
surpassing last year’s record by 23% and 12% 
respectively. The contest sales receipt averaged 
to a total spend of RM5.1 million with more 
than 7,000 entries per week, an increase 
of 15% and 35% respectively compared 
to 2017. The entries peaked the highest in 
August 2018 with more than 45,000 entries 
and the highest monthly sales captured totalling 
up to RM34 million. This, according to Nazli, 
“Shows huge potential for airport retail and 
ever-evolving trend of airport shopping on-the-
go. Beyond just numerical value, the campaign 
has contributed in enlivening our airport guests 
experience”. 

Nazli further added, “In view of this, on-going 
initiatives such as Commercial Reset Strategy 
(RESET) which will dynamically revamp the 
retail spaces in all our international airports, 
will transform these airports from simply a 
transportation hub to more of a lifestyle and 
shopping destination. The RESET will further 
strengthen, uplift, and enrich the airport 
experience for all guests and travellers”. 

The airport retail landscape is clearly taking 
off, with more travellers looking to purchase 
items as they await their flight or arrive at their 
destination. What makes it more exciting is 
that spending at airports can be rewarding. 
This is the whole premise of Malaysia 
Airports’ annual shopping campaign as their 
findings have showed that airport guests have 
benefitted hugely from such campaigns.  

“Our customers have found that shopping 
at Malaysia Airports is rewarding. Even 
beyond our campaign period, airport retail 
is always giving value for money proposition 
and exclusive merchandise. Our annual 
campaigns provide an opportunity for 
shoppers to explore the wide retail offerings 
beyond just duty-free, e.g. fashion apparels, 
time pieces etc., at our five participating 
international airports, which appeals to a 
diverse group of travellers, making it easier to 
‘shop and win’. In short, deals aplenty, there’s 
always something for everyone”! 

Nazli further added, “In the last campaign, 
Mr. Ong Sea Weng only purchased 
RM331.20 worth of fragrance, to which he 
drove home with the coveted grand prize of 
an Aston Martin DDB11. It shows that our 
airport shoppers do not need to spend a 
fortune to ‘win big’”!

Malaysia Airports have hinted that the next 
shopping campaign will be bigger, better 
and even more extravagant. Will you be the 
next one to drive away a luxury supercar of 
a lifetime? Stay tuned, the next one will be 
coming very soon!

On 25 January 2019, a 
housewife from Kelantan and 
an accountant from Kuala 
Lumpur won themselves 
a brand new Mercedes 
Benz CLA200 Coupe 
AMG each in the Eraman 
Shopping Extravaganza 
#25AmazingYears Contest 
that was held between July 
and October last year. The 
shopping campaign was 
organised by Eraman Duty 
Free (a subsidiary of Malaysia 
Airports), to which attracted 
more than 200,000 over 
entries from Malaysia, China, 
Singapore, Europe, and India. 

27 year old, Phan Siew Lee was announced 
as one of the grand prize winner of the 
4-month campaign. She won the grand prize 
of a brand new Mercedes Benz CLA200 
Coupe AMG and Petron Miles Point worth 
RM5,000, a reward from her purchase of duty 
free cigarettes and liquor products at Eraman 
Duty Free Emporium, International Arrival of 
klia2, the second terminal of KL International 
Airport. 

Meanwhile, the other grand prize winner, 
58-year old Jayarajan A/L U Rathinasamy 
also walked away with a Mercedes-Benz 
CLA200 Coupe AMG, after spending with 
his Maybank Visa Infinite credit card at the 
Eraman Duty Free outlet at the KLIA Main 
Terminal. On the other hand, the other main 
winners were Selvarathinam Saravana from 
India and P. Alexander from Singapore who 
will be spending a week in Scotland visiting 
the Johnnie Walker House as part of the all-
expenses paid trip that they each had won. 

Present at the prize giving event were Malaysia 
Airports senior general manager of commercial 
services, Mohammad Nazli Abdul Aziz; 
Malaysia Airports (Niaga) Sdn Bhd general 
manager, Zulhikam Ahmad; Head of Cards, 
Group Community Financial Services of 
Maybank, B Ravintharan; Petron Malaysia 
Berhad marketing manager, Danny Chen and 
Cycle and Carriage retail operations general 

manager, Chua Tze-Wei to witness and give 
away the prizes to the lucky winners. 

According to Nazli, the shopping campaign 
was specially tailored to celebrate Eraman’s 
25 years of existence in the travel retail and 
duty-free industry. Nazli said, “We wanted to 
create an exciting shopping experience that 
would appeal to all travellers and reward 
them handsomely. In recent years, airport 
retail shopping has become an integral 
part of air travel globally. As KUL is one of 
the world’s busiest airports, we relentlessly 
focus on carrying out campaigns to reward 
travellers and our loyal customers whilst 
also ensuring a wide range of products 
and exciting in-store offers. In 2018, our 
Malaysia operations had recorded a 2.5% 
growth in passenger traffic movements to 99 
million. I am happy to see that this growth 
had also translated to a 2.3% growth in total 
sales at all our airports”. 

Ravintharan was also pleased to share that 
during the campaign period, Maybank 
registered over 50% year-on-year growth 
in business volume and doubled the growth 
in the number of transactions as compared 
to the same corresponding period in 2017 
at Eraman. “Maybank is delighted with 
the overwhelming response and we will 
continue to actively engage our customers by 
partnering leading brands such as Eraman to 
continuously reward our customers with the 
best shopping experiences”, he stated. 

Eraman Shopping Extravaganza was 
held from July until October last year. 
Shoppers were required to spend a 
minimum of RM350 at any participating 
Eraman outlet nationwide in order to 
stand a chance to win prizes totalling more 
than RM1.2million which include two 
Mercedes Benz CLA200 Coupe AMG, 
international holiday packages for two 
to Scotland, Austria and Switzerland, 
gift vouchers, designer handbags and 
jewellery as well as Petron Miles Card. 

Eraman’s loyal patron were also rewarded 
with 350 Petron Miles Points whereas 200 
lucky regional Maybank card members 
received RM250 cash rebates each during  
the campaign.

Eraman Awards Lucky Winners
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INTERVIEW WITH ANTHONY WONG
Malaysia’s Sustainable Tourism Advocate and A Vigorous Early Exponent of Eco-tourism

Airlink interviews Prof. Anthony Wong, a fierce and determined advocate for sustainable tourism. 
He argues that all forms of tourism organisations from businesses to government bodies ought to 
control tourist numbers in select destinations, conserve the environment and adopt more efficient 
consumption of energy, food and water. 

He has painstakingly developed a dying tour company to a multi-award winning organisation 
that has been at the forefront of innovating the local tourism industry throughout his leadership. 
Through academic discourse, he is actively educating the younger generation about sustainable 
tourism. His brainchild, The Frangipani Langkawi Resort & Spa is a green hotel that has won 
many awards; an example for other related fields to strive towards sustainability measures.

You’re an advocate for terms such 
as eco-tourism and sustainable 
tourism. Can you please tell us 
more about this?   
Eco-tourism is a term for a form of tourism 
that primarily consists of tours to nature 
attractions such as jungle trekking in national 
parks, mountain hiking, and bird watching. 
Meanwhile, sustainable tourism is predicated 
on the phenomenon of over-tourism that have 
plagued countries that have not adopted 
measures to reduce wastage of food and 
water, energy efficiency, environmental 
conservation and so forth. 

We have seen this happen to very popular 
tourist attraction places such as Amsterdam 
and Barcelona in Europe as well as to our 
Asian neighbours Boracay Island in the 
Philippines and Koh Samui Island in Thailand, 
where in some of these cases governments 
had to close down the islands indefinitely for 
environmental restoration. 

Unfortunately, many developing countries 
(including ours) are not generally aware of 
sustainable tourism as there is excessive focus 
on the quantity of tourists but little emphasis on 
the quality of tourists, for example, business 
tourists that are here to attend conferences and 
conventions often spend significantly more than 
the average sightseeing tourist. Additionally, 
sustainable tourism involves providing training 
to the local community rather than employ 
foreign labour. This will greatly benefit the 
local industry holistically as the locals are 
much more likely to invest wholeheartedly  
into the growth of their community and the 

local industry. 

How are you looking to 
educate people about 
sustainability? 
For the last 30 years, I have been 

aggressively advocating sustainable 
tourism in universities, newspapers, 
and public seminars. Currently, 
I conduct guest lectures in Taylor 
University, Universiti Utara Malaysia, 

and the Institute for Environment and 
Development (LESTARI) UKM, and many 

other universities in topics on sustainability. 
As Managing Director of Frangipani, I have 

made it in my mission to educate hoteliers 
on sustainable green tourism; this is done 
through local tour agency associations, 
hotel associations, as well as actively 
communicating with the state government in 
Langkawi as well as nationally.  

At the moment, what are the critical 
issues in terms of sustainability in 
Malaysia’s tourism industry?  
In general, it is the astounding lack of 
awareness of sustainable tourism in Malaysia. 
This problem can be addressed from the 
‘grassroots’ level by teaching modules about 
sustainability in tourism and hospitality degrees 
in universities. At the moment, concepts such 
as ‘food wastage’ and, ‘energy and water 
conservation’ are not being introduced at the 
academic level.  

Asia Overland Services & Tours 
(AOS) has been established since 
1976. Can you please tell us about 
AOS’ background and how the 
company eventually became 
instrumental in Malaysia’s eco-
tourism?
It started when I was recruited to guide 
Australians around the country during my 
school breaks. Eventually, I started Asia 
Overland Services and Tours (AOS) with a 
Malaysian, an American and an Australian in 
1976. However, we accrued a lot of debt and 
business was not good. So after my partners 
left the company, I bought the company over, 
paid over the debt and innovated the services 
of the company, whereby normal tours were 
added to nature and adventure tours as 
well as accommodating for meetings and 
conferences. Along the way, I managed to 
acquire professional training in Switzerland 
for the meeting industry. Between 1978 and 
1981, AOS operated its office from Room 
202 of the Hotel Malaya, Chinatown; then 
one of KL’s few hotels of international standard. 
Subsequently, we went international for the 
first time in 1977 with the opening of a small 
office in Bali. 

It is safe to say, that we were practicing 
ecotourism before it was coined and became 
trendy. Over the years, we’ve grown to 
become a professional conference organiser, 
where we have conducted successful events 
such as the Global Entrepreneurship Summit 
where John Kerry, the US Secretary of 
State had given a speech. This is just one 
conference in a myriad of large conferences 
that we have conducted. 

In 1991, we acquired the Jungle Lodge in 
Gombak and set about conducting leadership, 
team-building and outdoor activities. It was 
there that we develop ‘constructed wetland’ 
for waste water treatment. Mainly based on 
microbes, we found an alternative method 
to using chemicals to treat water and as well 
as reducing more than 50% of the cost and 
saving 70% of energy usage. We then brought 
the system to The Frangipani Langkawi Resort 
& Spa in 2005, where we were subsequently 
awarded in 2011 The Langkawi Award by the 
federal government. Currently, we are working 
with the federal government to implement this 
on a national scale. 
 
What was your first international 
milestone as the founder of AOS? 
Getting eco-tourism recognised and being 
the first one to conduct tours to Taman 
Negara, where we developed the ‘Nature 
Guide Course’ in 1991 to which is now an 
internationally used green guide initiative for 
tour companies globally.

What kind of incentives that 
should be put into place in order to 
motivate businesses to implement 
sustainable measures?
There is one primary solution: the government 
must take charge. This means that the 
government ought to implement it by building 
‘green’ infrastructure and technology. For 
example, by providing charging stations and 
encouraging the use of electric scooters in 
islands such as Langkawi; by exempting excise 
duty for electric cars, it will greatly boost the 
sales of electric cars as well. 

Furthermore, by employing media platforms 
and promoting public discourse within 
universities and large forums will promote the 
awareness of this cause that will penetrate all 
echelons of societies. 

On the architecture and construction level, 
there ought to be a greater emphasis in green 
building where sustainable construction and 
building must take the lead in all developments 
that occur in Malaysia. At the moment, the 
CIDB (Construction Industry Development 
Board) and Malaysia Green Building 
Confederation are doing a great job in 
promoting Green Buildings.

What are the key hotels/businesses 
at the moment that are adopting 
sustainable measures? 
Large hotel groups like Shangri-la and boutique 
hotels like The Andaman in Langkawi are all 

going ‘green’. Right now, Frangipani Hotel is 
collecting food wastes from around the hotels 
in Langkawi as well as spreading awareness to 
the hoteliers around the island about reducing 
food wastage. We have implemented over 
200 methods of green practices and thus 
saving 20% in the long-term for operational 
costs! SUKAU Rainforest Lodge and Borneo 
Rainforest Lodge in Sabah are also sustainable 
champions. 

How can sustainable tourism be 
instrumental in increasing passenger 
growth through our airports and the 
wider economy in general?  
Sustainable tourism secures the future of 
the tourism industry. The conservation of 
the environment will ensure that pollution, 
consumption, and traffic is kept to a minimum, 
so that governments will not have to resort to 
closing down a region to tourists because of 
catastrophic environmental problems that could 
have been prevented. In the long run, the 
industry will also generate more revenue, as the 
chances of said disruption will be more unlikely. 

What do you like to do in your free 
time?
I enjoy walking with my wife as we take our 
dog out for a walk in the hills and a mandatory 
annual holiday with the whole family. I have 
three daughters and a son. But I mostly spend 
my free time researching and reading on 
sustainability and other relevant topics where 
I often share with students and peers in my 
lectures and forums.
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